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Dear Mrs. Wood:
Hello, I am applying for the position of Public Relations Intern. This job posting was on Hand-
shake and really caught my eye. I have worked with designers in the past and have seen what 
it looks like to grow a fashion and design business from the ground up. I have assisted many 
photoshoots and have styling experience as well.
I am a good fit for your company because I understand what it takes to build a company like 
this. My knowledge of photoshoots and styling would make it so that I could be thrown in to a 
diverse set of circumstances. My time management skills are great and I always tend to look 
at the bigger picture, which would be helpful when styling or organizing the overall theme of 
a campaign. When looking at your company’s back story, I really connected with the fact that 
you are passionate about making women feel comfortable and excited about the jewelry they 
are wearing. I have been a part of many female empowerment organizations and am always 
attracted to this mindset. Teamwork is also a skill that I am good at. The more ideas bouncing 
around, the better and more creative the campaigns and photoshoots will be. I have a lot of 
great ideas for campaigns that would stick to your brand, but would make you stand out.
If you think I could be a good fit for your company please feel free to reach out by phone num-
ber or email. I would be happy to talk to you about it any day that you are available. Thank you 
so much for your time.

Mrs. Natalie Wood,
President and Chief Designer of Natalie Woods Designs

1301 N Main St.
McAllen, Texas 79051

Sincerely, 
Miki Erickson
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Recipeint’s Name 
Street Adress 

City, State, Zip Code



Miki Erickson
PR

Creative Brief

Goals
Miki Erickson PR aims to provide 
honesty and professionalism
toward every client. 

I prefer to keep my design 
aesthetic clean. The use of lines 
work as a barrier to keep the 
viewers’ eyes from getting 
distracted. 

Key Takeaways 

Key Insights 

Having a personal and 
recognizable design aesthetic will 
make you stand out to future
employers. If they can remeber 
your name or logo, you could have 
a better chance at getting the
position or client you want. 

Today, everything is about 
establishing your brand and making 
it pop. That does not necessarily 
mean that you need to use crazy 
colors and wild prints. You can get 
your point across by keeping your 
brand consistent. People want to 
look at something that looks 
cohesive. Viewers do not want it 
to be difficult to make sense of an 
image or aesthetic. 

Personality 

Target Positioning 

Reason to Believe 

Easy-going
Personable
Responsible
Caring 
Fun-loving
Sociable

I will work hard to make 
your vision come true and 
will work endlessly to 
maintain that vision. 

I plan to look forward 
for the latest trends 
and implement them 
into whatever brand 
aesthetic you are trying 
to achieve. 

The most important thing for me to 
achieve is your vision. I will do this 
while keeping up on latest trends 
so that your brand can get 
recognized as much as possible.
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Easy-going
personable
responsible
caring 
fun-loving












